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People complaint that fat in milk increases the content of cholesterol in their body in their body causing some disease. To get 
rid of this complaint people can go for skimmed milk. Previously, the availability of cattle farm was more and the population 
was less. To carry out all the day-to-day life activities, energy is needed. Food gives energy. Hence it is irritable for any human 
being to intake food. One of the important factors that must be considered in food is its nutritious value. Nutritious is the 
science of food. It is the process by which the organism ingests, digests, absorbs, transports, utilizes, nutrients and disposes 
its end products. Collectively, it is the process of intake, digestion and assimilation of food. Consumer’s preference for a readily 
available, good quality product has lead to the increased demand for packet milk. Moreover, the contents of the packet milk 
are highly nutritious. It has no cholesterol. This enable even aged people to consume packet milk. As such, being a nutritious 
food is important for the human being. Milk is an essential item used by the people as vegetarian diet more consumption of 
milk depend not only on its factor but also on the availability of children and also by practice of taking coffee, tea, etc. The chief 
factor which influence the consumption of milk are availability level of income of people and prices. Milk is not only an essential 
items but also most frequently and commonly used by the people

ABSTRACT

1.1	INTRODUCTION
Milk is an essential item used by the people as vegetarian 
diet more consumption of milk depend not only on its factor 
but also on the availability of children and also by practice of 
taking coffee, tea, etc. The chief factor which influence the 
consumption of milk are availability level of income of people 
and prices. Milk is not only an essential items but also most 
frequently and commonly used by the people. 

People complaint that fat in milk increases the content of 
cholesterol in their body in their body causing some disease. 
To get rid of this complaint people can go for skimmed milk. 
Previously, the availability of cattle farm was more and the 
population was less. The requirement by a family was met by 
sufficient supply from their own farm or a milk vendor. 

Due to advancement in technology, milk is available in packet 
of fixed required quantity. Generally, packet milk is a skimmed 
milk. In this competitive world, various brands of packet milks 
are available. Packet milk is preferred for its merits economy 
hygiene, quality, availability and so on. Packet milk is avail-
able to consumers at any time wherever it is needed. Moreo-
ver, it is teasty to carry as they as sold in packets. It is steri-
lized at required temperature so that is quality is assured.

Consumer’s preference for a readily available, good quality 
product has lead to the increased demand for packet milk. 
Moreover, the contents of the packet milk are highly nutri-
tious. It has no cholesterol. This enable even aged people 
to consume packet milk. As such, being a nutritious food is 
important for the human being. 

The modern milk supply system to urban consumers dates 
back to late 1940’ when Aarey Milk Colony of Bombay milk 
supply scheme launched the supply of pasteurized in bottles 
for the first time in India on large scale. 	

2.2	STATEMENT OF THE PROBLEM
In the busy world of ours, each human being is running like 
a machine. This makes him to prefer every product to be is 
such a state which will be easily available to him for consump-

tion and milk is not an exception. Since the time a person gets 
up from his bed till he goes to sleep, milk plays a key role. 
Mostly milk is consumed either adding it to prepare complain 
etc. It is also used to prepare curd, sweets, etc, in each and 
every house. The availability of milk in packets further helps 
the busy people (producers and consumers) by reducing 
their time. There is no need for them to wait for the milk man, 
whenever it is required for them. They can more to the dealer 
where they can buy according to their requirement. 

These reasons made the researcher to take up the research 
study entitled. “A study on Consumer Satisfaction Of Packet 
Milk in Salem City with special Reference to Aavin”.

1.3	OBJECTIVE OF THE STUDY
1.	 To analyse these socio – economic factors of packaged 

milk customers.
2.	 To study the conceptual back round of packet milk in Sa-

lem.
3.	 To examine the brand loyalty and other related concepts.
4.	 To evaluate the factors influencing in using particular 

brand of packaged milk.
5.	 To offer probable suggestions for improving brand loyalty 

of packaged milk.

1.4 METHODOLOGY
SOURCE OF DATA 
The study is based on primary data, the source of data which 
lies with the respondents of the study. Secondary data were 
collected from various articles, periodicals, websites, disser-
tation, thesis and journals pertaining to the relevant matter of 
the subject under study.

SAMPLE SIZE 
A sample size consists of 150 Aavin milk consumers where 
selected. The sample size is selected by adapting convenient 
random sampling techniques.

TOOLS FOR COLLECTION OF DATA 
The questionnaire is the major tool used for collecting the pri-
mary data from the respondent. The first part with personnel 
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information of the respondents and the second part deal with 
the consumer satisfaction of packet milk.

TOOLS FOR ANALYSIS 
The statistical tools used for the purpose of analysis of this 
study as 
1).	 Descriptive Percentage Analysis
2).	 Chi - square Analysis
3).	 Friedman Ranking

1.6 LIMITATIONS OF THE STUDY
The study is subject to the following limitations.
1.	 Due to lack of time, the study has been restricted to Sa-

lem City only.
2.	 The response is not so good because majority of the re-

spondents are
3.	 housewives and they feel shy in filling up the question-

naire.
4.	 The respondents have answered the questionnaire out of 

their memory and is subject to their personal ability.
5.	 The study pertains to Salem city only and the results are 

applicable to places of similar size and demography and 
not to metros.

1.7 PROFILE OF THE AAVIN DAIRY IN SALEM
1.7.1. AAVIN DAIRY IN SALEM
The Salem District Co-operative Milk Producers’ Union Ltd., 
was registered on 10-07-19789 under Tamilnadu Co-opera-
tive Societies Act and started functioning from 07-10-1978. 
the object of the Union is to carry out activities conducive to 
the economic development of agriculturists and agricultural 
tenants and labourers by organizing effectively production, 
processing and marketing of milk commodities. The commer-
cial production of products viz. Butter, Ghee and Skim Milk 
Powder started on 16.08.1983.

1.7.2 LOCATION
The dairy complex is situated in about 46 acres of land bound-
ed by Sithanur and Dhalavaipatty Villages in Steel Plan Road.

1.7.3 PROCUREMENT
In total 1100 Milk Producers Co-operative Societies are affili-
ated and 932 Societies are functioning. The milk is collected 
through 55 milk routes daily ranging from 2.5 lakhs to 3.25 
lakhs litres of milk per day depending on the season. The pro-
curement and input operations are managed through 8 milk 
procurement team offices at Salem, Sankari, Namakkal, P. 
Velur, Attur, Rasipuram, Mettur, and Valapady. The milk is de-
livered at the dock of the three Chilling Centres at Namakkal, 
P. Velur, Attur and the Main Dairy at Salem for chilling.

1.7.3 INPUT
The input consists of 8 teams Technical Assistance in fodder 
and breading given through Veterinary Doctors and Techni-
cians to the fanner of Primary Society in increasing the milk 
production. Artificial Insemination Service, input Veterinary 
Service and Emergency Veterinary service and being pro-
vided to the animals of the producers in societies by the Vet-
erinarians of this union. Further, artificial inseminations with 
exotic, cross bred and murrah bull semen are being undertak-
en through the 564 Artificial Insemination Sub-Centres of the 
Primary Societies/Union and doing on an average of 26,000 
Artificial Insemination per month. Nutritious Cattle Feed is be-
ing supplied to the members at par rate.

1.7.4 FODDER
The union has taken up cultivation of fodder crops like Cum-
bu Napier, Hamil grass, Buffaloe grass, Subabul, Sithakathi 
Cholam, Cumbu, Maize, Cowpea and Hedge Lucerne etc. for 
distribution of seed materials to the milk producers through 
milk cooperative societies at free of costs/at nominal cost.

1.7.5 DAIRY
The Dairy has installed capacity to process 3 Lakh litres of 
milk per day, to produce 10 MT of Skim Milk Powder 9 MT of 
Buffer and 6 MT of Ghee. The quantity of milk available after 

local sales and dispatch to Chennai is converted into products 
viz., Butter, Ghee and Skim Milk Powder. Ghee and Skim Milk 
Powder are being sold in the markets all over India through 
the Tamil Nadu Co.op. Milk Producers’ Federation Ltd., Chen-
nai with ”Agmark” and “ISI” grades respectively. Our products 
bear the famous brand name of “AAVIN”. I.S.O.9002 Certifi-
cate also obtained for Production and Supply of Milk, Skim 
Milk Powder, Butter, Ghee and UHT Milk in Tetra Pack.

1.7.6 PRODUCTS
Table 1.7
The following table 1.7 showing that types of packet milk

Sl. 
No. Products Types of Milk Pack Types

1 Milk Tonned Milk 250 ml, 500 ml
Standardised Milk 500 ml, 1000 ml
High Fat Milk 500 ml, 1000 ml

2 Butter Cooking Butter 500 gm

3 Ghee

200 gm Pet Jar 450 gm
Sachet 450 gm Tin 500 gm
Sachet 500 gml Tin 900 gm
Sachet 900 gm Tin 1000
gm Sachet 1000 gm Tin
1800 gm Pet Jar 5 Kg. Jar
15 Kg. Tin

4 Skim Milk 
Powder 1 Kg. 25 Kg.

5 Khoa 50 gm. 200 gm
6 Curd 150 ml
7 Butter Milk 200 ml
8 Tetra Mil Plain Milk 200 ml. 1000 ml

Toned Milk 200 ml. 1000 ml
Doubled Toned Milk 200 ml. 1000 ml
Flavoued Milk 200 ml
Mango Drink
(Maavin) 200 ml

1.7.6 ASEPTIC PACKAGING STATION
Ultra High Temperature treated milk has a self life of 120 days 
at room temperature without refrigeration. For Ultra High 
Temperature treatment, milk of low bacteriological count is 
taken and is subjected to high temperature of 140 degree C 
gradually (Exposed for 2 second) and cooled back to ambi-
ent temperature and packed in sterile Aluminum foil polythene 
paper in the shape of Brick.

1.7.7 QUALITY CONTROL
The wing comprises to sections: as Chemical and Bacterio-
logical. The role of the lab is to assist in stage-wise testing 
and reporting the quality status of milk processed and stand-
ardized so that milk of the correct standards are prepared 
and marketed. Similarly Cream, Butter, Butter-Milk, (Thee 
and Skim Powder are tested at regular intervals both during 
production and storage to check that there is no quality dete-
rioration. Water, cleaning chemicals packing materials, etc., 
are also tested regularly to ensure their conformity to pre-set 
standards. 

1.7.8 MARKETING
Salem Union markets about 83,000 litres of liquid milk per day 
in Salem & Namakkal Districts through 15 Routes, 375 sale 
points and 25 parlours.

1.7.9 CLEAN MILK PRODUCTION
To improve the quality of milk at farmer level, a special 
scheme has been introduced during the year 2004. Here the 
farmers are educated to produce and handle the milk with 
most hygienic quality by providing them necessary training 
and infra structure. And the Bulk Milk Coolers are installed 
at village level to chill the milk immediately after collection to 
reduce the bacterial load to the maximum level possible.
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1.7.10 ASEPTIC PACKAGING STATION
An Aseptic Packaging Unit, consisting of a sophisticated 
tetrapack packing plant imported from Sweden and Stormac 
UHT Plant are installed in the Union. This is the first of its kind 
in Tamil Nadu. This unit is packing 200 ml! Flavoured Milk, 
500 ml Tetra Fino and 1000 mil standardized milk. this Milk 
has a shelf life of 120 days.

Ultra High temperature treated milk was introduced in India 
during 1985. It has a shelf life of 120 days at room tempera-
ture without refrigeration. For Ultra High Temperature treat-
ment, milk of low bacteriological count is taken and is sub-
jected to high temperature of 140 degree (gradually) Exposed 
Aluminum foil polythene paper in the shape of Brick.

The main advantages of Ultra High Temperature treated milk 
are:
1.	 No refrigeration is required until opened.
2.	 Very hygienic and no adulteration can be done.
3.	 Single way transportation, easy for storage, pilfer-proof 

and ready to consume product.
4.	 Reasonable price.
As Salem District is known familiar with Mango fruits, fresh 
mango juice is packed in Tetra pack with shelf life of 120 days 
in the brand name of MAAVTN and supplied to the consumers 
throughout the year.

1.7.11 ISO - ORGANISATION
Aavin Salem is an ISO 9001:2000 certified Organisation since 
24.10.2002.

1.7.12 QUALITY POLICY
Salem Aavin is committed “to supply milk and milk products 
to meet needs and satisfaction of customers by adopting best 
standards in a hygienic and safe environment with continual 
Improvement of Quality with Motivation, commitment and 
training of employees. 

1.7.13 MILK PROCUREMENT BY DCMPUs: PRICE REVI-
SION
Most of the rural people especially women make their liveli-
hood by rearing mulch animals and by supplying milk to the 
Co-operatives. Keeping this in view and to improve the rural 
economy and to enhance the personal income of the stake 
holders in rural area, Government of Tamilnadu directed the 
Tamilnadu Co-operative Milk Producers’ Federation and Dis-
trict Co-operative Milk Producers’ Union to raise the procure-
ment price of the cow’s milk from Rs.18.00 to Rs.20.00 per 
litre and that of the buffalo’s milk from Rs.26.00 to Rs.28.00 
with effect from 18.11.2011 and the milk cost as per the re-
vised procurement price is being disbursed to the Milk pro-
ducers. (VIEW G.O ) 

Average milk procurement in DCMPUs in lakh litres per day.

Year 2001-2002 17.49
Year 2002-2003 15.79
Year 2003-2004 17.26
Year 2004-2005 20.56
Year 2005-2006 21.59
Year 2006-2007 22.10
Year 2007-2008                   21.64
Year 2008-2009               22.00
Year 2009-2010 (up to June)               22.30
Year 2010-2011 (up to Aug) 24.00

(Sources-secondary data)

1.8 SUGGESTIONS
1.	 To improve the performance of the union it should be 

maintain good relationship with the agents and custom-
ers.

2.	 The union should be improve the quality of Aavin Miulk by 
the way of advanced scientific methods.

3.	 The union should be increase the number of the Aavin 
Milk Booths and expand the door delivery system to in-
crease the sale of Aavin Milk.

4.	 The union should be make arrangements for 24 hours 
service to the consumers in the Aavin Milk booths.

5.	 To improve the packing of the Aavin Milk and the package 
should be state the expiry time of the Aavin Milk.

6.	 The price should be comparatively moderate with other 
brands.

7.	 The union should be create awareness about the Aavin 
Milk.

9.9	CONCLUSION 
Milk and Milk products rated as one of the most promising 
sectors in food processing industry through traditional dairy 
products. The milk is used for the preparation of various milk 
products including milk sweets. In today competitive business 
environment brands play a vital role. Key factors for the suc-
cess of Branded Milk is mainly concerned with High Quality 
and Product Safety. This will reach the people only through 
good advertisements. In this modern competitive world, cus-
tomer mainly prefer taste and new style of package. Available 
data suggests that the share of consumer expenditure on milk 
and milk products in increasing both in urban and rural areas 
of India and this increase in consumption would again further 
momentum in year to come. If suggestions given above are 
followed by the Salem District Co-operative Milk Producers’ 
Union Limited it can supply still better quality milk with other 
brands and milk products to the consumers around Salem 
District. 
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